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Third, the current Law of Ukraine «On the Advocacy and 
advocacy practice», in contrast to its previous analogue there are no 
rules to regulate the advertising of the advocacy. However, this gap 
was partially filled by the provisions of the Rules of legal ethicsin 
which formulated some reservations about the features of advertising 
information providing counsel. Therefore, advertising must have 
some reservations about the future expectations of the client, the 
profession activity of the barrister (Bars) and it’s staff, and also about 
the individual responsibility for the reliability of information.  
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Правовые основы рекламирования адвокатской 
деятельности 

Раскрыто понятие рекламы, ее видов и средств 
предоставления. Охарактеризованы особенности рекламы в 
сфере адвокатской деятельности, предусматривающей 
привлечение средств населения. 
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